Identify a business research issue, problem, or opportunity facing a Learning Team member’s organization that can be examined using regression analysis. Then, use the Internet or other resources to collect data pertaining to your selection. Prepare a 1,400-1,750-word paper examining a regression analysis on your collected data. Begin by describing the research issue, problem, or opportunity and the accompanying data. Then, perform a regression analysis on your data using any method of computation. Finally, interpret the results of your regression analysis, state the limitations of your analysis, and describe the significance of the results to the organization as a whole. Be sure to attach the results of the regression analysis created to your paper.

Note: Methods of computation could include the usage of Excel®, SPSS®, Lotus®, SAS®, MINITAB®, or by hand computation.

Business Issue: 
The marketing department at my organization, Micros Inc. would like to know whether or not they should continue to spend money in advertising for a new product, the MobileMICROS. This equipment is a third generation handheld solution and a point of sale terminal. It’s a solution created specifically for the restaurant industry and is fully integrated with their other point-of-sale systems. This equipment allows customers to place an order at a restaurant without the help of a waiter or waitress. This equipment also comes in very handy at sports events such as football or baseball games. Fans can order one hundred hot dogs or a case of beer for all their friends without leaving their seat once. The Mobile MICROS is built into the premium seats. For some reason, this product is not selling as fast as other similar products and Micros Inc. has been spending lots of money advertising. The marketing department wants to determine if the organization should allocate more money in the future for advertising this new product. They want to know whether there is a strong correlation between the amount of money spent on the advertising campaign for MobileMICROS and the number of orders that has been received over the past few months. The cost of advertising is an important consideration for Micros and the senior management wants to ensure that the advertising money is spent efficiently.  Team C has collected data over the past 20 months to indicate the actual amount of money spent on advertising and the amount of orders the company has received for MobileMICROS.  Here is the data that we have collected:  

Data 

	Month
	Advertising Cost (thousands of dollars)
	Number of Orders

	1
	62.32
	5,203,000

	2
	77.00
	4,930,000

	3
	86.50
	5,989,000

	4
	65.76
	5,300,000

	5
	76.20
	5,376,000

	6
	77.15
	4,999,000

	7
	80.00
	4,813,000

	8
	75.99
	5,725,000

	9
	87.89
	6,316,000

	10
	82.32
	5,434,000

	11
	78.38
	5,398,000

	12
	59.90
	3,967,000

	13
	68.52
	5,099,000

	14
	86.26
	5,245,000

	15
	66.03
	4,740,000

	16
	85.21
	5,653,000

	17
	99.52
	6,715,000

	18
	69.66
	4,798,000

	19
	86.00
	6,099,000

	20
	99.46
	6,914,000


