Identify a business research issue, problem, or opportunity facing a organization that can be examined using regression analysis. Then, use the Internet or other resources to collect data pertaining to your selection. Examine the regression analysis on your collected data. Begin by describing the research issue, problem, or opportunity and the accompanying data. Then, perform a regression analysis on your data using any method of computation. Finally, interpret the results of your regression analysis, state the limitations of your analysis, and describe the significance of the results to the organization as a whole. Be sure to attach the results of the regression analysis created to your paper.

Problem : The marketing department at Daiichi Sankyo is trying to determine if the organization should allocate more money in the future for advertising a new pharmaceutical that was recently launched called Benicar HCT for the treat high blood pressure.  (www.benicar.com). The marketing department wants to know whether there is a strong correlation between the amount of money spent on the advertising campaign for Benicar HCT and the number of orders we receive.  The cost of advertising is an important consideration for Daiichi Sankyo and the senior management wants to ensure that the advertising money is spent efficiently.  We have collected data over the past 20 months to indicate the actual amount of money spent on advertising and the amount of orders the company has received for Benicar HCT.  Here is the data that the organization has collected:  

Data 

	Month
	Advertising Cost (thousands of dollars)
	Number of Orders

	1
	$55.93
	4,102,000

	2
	70.62
	3,893,000

	3
	79.58
	5,299,000

	4
	58.67
	4,130,000

	5
	69.18
	4,367,000

	6
	70.14
	4,111,000

	7
	73.37
	3,923,000

	8
	68.88
	4,935,000

	9
	80.99
	5,276,000

	10
	75.23
	4,654,000

	11
	71.38
	4,398,000

	12
	52.90
	2,967,000

	13
	61.27
	3,999,000

	14
	79.19
	4,345,000

	15
	60.03
	3,834,000

	16
	78.21
	4,653,000

	17
	93.77
	5,625,000

	18
	62.53
	3,978,000

	19
	78.76
	4,999,000

	20
	92.64
	5,834,000


