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Concept of Needs and how these needs fit within the stages of the consumer behavior model: 


To answer this part, we should first understand a basic consumer behavior model and importance of the concept of "need" within that model: 

In today's competitive and dynamic business environment where consumer is perceived to be the king and the focus is on Total Quality Management for greatest consumer satisfaction, it is very necessary for any marketeer for understanding the needs and wants of its target market in order to devise a strategy and product which maximized their satisfaction by addressing all their needs and wants. 

Let us now display 5 important stages of the consumer behavior model: 

1) Problem Recognition or Need Recognition stage which influences a customer to look for products which can satisfy their needs 

2) Information search stage, where consumer researches with respect to information on various alternatives. 

3) Alternative Evaluation: It is the stage where consumers match the satisfaction and solution provided by each alternative with respect to their needs and wants. 

4) Purchase decision: It is the stage where consumer makes the purchase decision in the favor of the product which maximizes his/her satisfaction in accordance with his/her needs. 

5) Post purchase behavior: IF the product lives upto his satisfaction, the consumer again makes the repeat purchase or refer the product to others. 

source:  http://www-rohan.sdsu.edu/~renglish/370/notes/chapt05/ 


As seen from above model, The concept of need fits unfluences the behavior of buyers to make a purchase decision right from the start of the model where the problem recognition takes place due to the needs and wants of the consumers. 

"Marketing is about meeting needs and providing benefits, Maslows concept suggests that needs change as we go along our path of striving for self-actualisation. Supermarket firms develop value brands to meet the psychological needs of hunger and thirst. Harrods develops products and services for those who want have met their esteem needs. So Maslows concept is useful for marketers as it can help them understand and develop consumer needs and wants. 

The real nature of needs, as categorized by popular theories such as Maslow's need hierarcy theory, also influences the purchasing decision of the consumer in the model during the evaluation and final decision stage. Therefore, the concept of need is fully integrated in to the consumer behavior model." 
source: http://www.learnmarketing.net/consumer.htm 

2. Summarize how you would apply the above discussion to your product/service's target market and the competition. 

The above discussion is directly applicable for our eco-friendly undergarments as well in the sense that by providing a differentiated and exclusive product which is very different from the bundle of offerings available in the market, we are satisfying the "special needs" of our target market who are looking for something new in the market which is not only different, but also have some exclusivity attache to it. Further, we are also answering the needs of the community, especially environment friendly consumers, who are inclined to use eco-friendly products which do not harm the environment. The need of consumers in our case is a product which delivers them value proposition not offered by similar offerings and provides a different sense of satisfaction and feeling upon use. We have tried to hit the nail right on the head by offering a product which is not comparable to any other offering and provides satisfaction of being environment friendly in this respect. 

Our target market is all those people who are not only environment friendly but also the ones who want to try something new in the market. Their quest for always finding a differentiated offering and need to possess something different will be adequately answered by our offering. Upon evaluation with other offerings, the special need of differentiation and eco-friendliness will be best answered by our product only which will induce him to make a purchase and if satisfied, make repeated purchases as well as refer the product to others as well. 


