Scenario:

Fisher-Price, a well-established toy company is in the process of introducing its new product to the market. Using marketing techniques, and by weighting the strengths and the weaknesses of the product, Fisher-Price is determined to make its new creation, “Trista, Miss Ten” a success. After witnessing the success of Barbie for four straight decades, Fisher-Price along with Mattel, have decided to create another doll similar to Barbie but with unique characteristics. “Trista, Miss Ten” is a special doll with Barbie’s physics and she can also talk in six different languages. In order to make this product a success Fisher-Price has to evaluate its lifecycle, conduct its positioning in the market, and figure out the appropriate price. 
