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The frequency distribution for brand preference is almost uniform. The maximum brand frequency is for rating of brand preference of 5 at 49 and minimum frequency is for the rating of 2 at 38. Therefore, the distribution is quite uniform.   
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a. 


The count per box is associated with brand preference as can be seen from the chi-square statistics. The p value is 0.000 indicating statistically significant association between the count per box and brand preference. As the count per box increases, the brand preference also increases. 
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a. 


The price charged is associated with brand preference as can be seen from the chi-square statistics. The p value is 0.000 indicating statistically significant association between the price charged and brand preference. As the price charged increases, the brand preference also increases. 
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a. 


The value is associated with brand preference as can be seen from the chi-square statistics. The p value is 0.000 indicating statistically significant association between the value and brand preference. As the value increases, the brand preference also increases. 
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a. 


The USX variable is associated with brand preference as can be seen from the chi-square statistics. The p value is 0.000 indicating statistically significant association between the USX variable and brand preference. As the USX variable increases, the brand preference also increases. 
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a. 


The style variable is associated with brand preference as can be seen from the chi-square statistics. The p value is 0.000 indicating statistically significant association between the style variable and brand preference. As the style variable increases, the brand preference also increases. 
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61

18

0

79

77.2%

22.8%

.0%

100.0%

53.5%

19.6%

.0%

26.3%

20.3%

6.0%

.0%

26.3%

49

58

33

140

35.0%

41.4%

23.6%

100.0%

43.0%

63.0%

35.1%

46.7%

16.3%

19.3%

11.0%

46.7%

4

16

61

81

4.9%

19.8%

75.3%

100.0%

3.5%

17.4%

64.9%

27.0%

1.3%

5.3%

20.3%

27.0%

114

92

94

300

38.0%

30.7%

31.3%

100.0%

100.0%

100.0%

100.0%

100.0%

38.0%

30.7%

31.3%

100.0%

Count

% within PREF_GRP

% within ABS_GRP

% of Total

Count

% within PREF_GRP

% within ABS_GRP

% of Total

Count

% within PREF_GRP

% within ABS_GRP

% of Total

Count

% within PREF_GRP

% within ABS_GRP

% of Total

Low

Medium

High

PREF_GRP

Total

Low

Medium

High

ABS_GRP

Total


[image: image21.wmf]Chi-Square Tests

143.073

a

4

.000

160.433

4

.000

126.201

1

.000

300

Pearson Chi-Square

Likelihood Ratio

Linear-by-Linear

Association

N of Valid Cases

Value

df

Asymp. Sig.

(2-sided)

0 cells (.0%) have expected count less than 5. The

minimum expected count is 24.23.

a. 


The absorbency variable is associated with brand preference as can be seen from the chi-square statistics. The p value is 0.000 indicating statistically significant association between the absorbency variable and brand preference. As the absorbency variable increases, the brand preference also increases. 
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a. 


The leakage variable is associated with brand preference as can be seen from the chi-square statistics. The p value is 0.000 indicating statistically significant association between the leakage variable and brand preference. As the leakage variable increases, the brand preference also increases. 
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a. 


The comfort variable is associated with brand preference as can be seen from the chi-square statistics. The p value is 0.000 indicating statistically significant association between the comfort variable and brand preference. As the comfort variable increases, the brand preference also increases.
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a. 


The taping variable is associated with brand preference as can be seen from the chi-square statistics. The p value is 0.000 indicating statistically significant association between the taping variable and brand preference. As the taping variable increases, the brand preference also increases.

In cross-tab analysis, all the dependent variables have statistically significant association with the brand preference. We need to make further investigation using cross-tabs with 3 variables to see whether some of these relationships are spurious. We should also do higher level of statistical analysis such as correlation, regression etc. to find the degree and significance of relationship.  
