Week 2 Individual Project      3

Abstract

NOTE: no indentation is required. The next page will be an abstract; “a brief, comprehensive summary of the contents of the article; it allows the readers to survey the contents of the article quickly” (Publication Manual, 2001). The length of the abstract should be xx words (x sentences) depending on the length of the body of the paper.

Part 1 

Introduction
Remember to always indent the first line of a paragraph (use the tab key). The introduction should be short (2-3 sentences).
Maslow’s theory of needs and its application to marketing
Introduce the concept and cite the resources DO NOT use the exact words… be sure to indent the first line of the paragraph.
The consumer behavior model (or industrial model) and the marketing effort
Introduce the concept and cite the resources DO NOT use the exact words… be sure to indent the first line of the paragraph.
Conclusion


Add some concluding remarks-can be a sentence or two.
References 
Part 2
Introduction
Remember to always indent the first line of a paragraph (use the tab key). The introduction should be short (2-3 sentences).
Communications channels
Introduce the concept and cite the resources DO NOT use the exact words… be sure to indent the first line of the paragraph.

Pros and cons: advertising.
Insert your copy here and be sure to indent the first line of the paragraph. Remember to use citations in the body of the paper.


Pros and cons: direct marketing.
Insert your copy here and be sure to indent the first line of the paragraph. Remember to use citations in the body of the paper.


Pros and cons: sales promotion.
Insert your copy here and be sure to indent the first line of the paragraph. Remember to use citations in the body of the paper.


Pros and cons: public relations.
Insert your copy here and be sure to indent the first line of the paragraph. Remember to use citations in the body of the paper.


Pros and cons: personal selling.
Insert your copy here and be sure to indent the first line of the paragraph. Remember to use citations in the body of the paper.

