Popular Culture and Print Media Paper

· Prepare a 700 to 1,050-word paper in which you assess the impact of print media advertising on consumerism and cultural values. In your paper, be sure to address the following items:

Briefly describe the roles that the print media has played in the development of American popular culture.

Identify at least three trends propagated by the print media. Evaluate the impact of these trends on your views or attitudes concerning the following topics:

Consumerism

Work

Social responsibility

Happiness

The human body

Justice, law, and order

What people read and see in the newspapers and magazines have a big influence on what they say, how they say it, and their actions.   This paper will discuss consumerism, work, social responsibility, happiness, the human body, justice, law and order of popular culture and how print media affects popular culture.

Print media is classified as anything that is in print and is also used to inform the public. The most prominent forms of print media are newspapers, books, magazines, direct mail, and yellow pages.   Outdoor advertising like billboards and transit posters are different types of print media but are very effective in conveying the advertisement across.   What one sees and reads has a big influence on what he or she says, how one says it, and his or her action.   The influence print media has on people and communities have contributed to the change in popular American culture today.   Print media is placed to catch everyone attention, it is everywhere one may look.   People will find some form of print media strategically placed to catch onlooker’s attention.



