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BARACUTA

Carefully examine the attached Baracuta ad. Read the body copy.
Internalize the attitude and tone of voice. Note the copywriter's style,
choice of words, informality and characteristic sentence length. See how
the headline works with the first line of copy? See how the body copy
forms a column? Notice the size of the logo and how the ad is balanced.

ASSIGNMENT: Pool out this ad so that your execution reads and looks as
if it were written by the first writer.

Remember that pool outs vary considerably to the degree they match or do
not match the original. Do not merely change a few words, like instead of
of "metal hanger" you substitute "K Mart Tube Hanger." Do not begin the
headline with the same structure, "The closest I ever..."

Do find another story. Do think of another sentence structure for the
headline. Do retain the tone and attitude of the original.

You will be judged on how well your ad retains the "spirit" of the original
and yet keeps the campaign "fresh." (Make me believe that the first writer
wrote both ads.)

Execution guidelines:

» make your pool out the same size as or slightly larger than original

« if you cannot draw, describe visual

« it's okay to submit rough layout on one sheet and copy on another sheet
(similar to "Go to Hell.")
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The closest I ever came to divorce was
when I found my Baracuta trenchcoat
on a metal hanger.

I'mean, do you hang the Mona Lisa on
arusty nail?

“The coat wears like iron,” my wife
said. “Nothing will happen to it”

She totally missed the point.

I'love that raincoat. I always have.
From the moment I first put it on.

You simply don't put things you love
on metal hangers.

Why, for example, couldn'’t she have
decided to hang it on one of those nice
wooden hangers we borrowed from the
Plaza Athenée?

“Learn to hang up your own things,”
she said.

And from that moment on I did.

But not on a metal hanger or a wooden
hanger squashed in a crowded closet.

But all by itself on an antique oak coat
rack, the kind you always see in the foyers
in English movies.

Expensive, yes.

But an appropriate and elegant
framework for my Baracuta trenchcoat
when it is not in action.

 BIRACUTA
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