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Back in 2007, if you were to drive in or around the downtown area of Chicago, Illinois, you would have noticed some attention getting billboards that said “Life’s short. Get a Divorce.” Along with this caption was a male torso with six-pack abs and tanned female cleavage protruding forth from a black lace bra. This communication channel of using a billboard high above the streets and clearly visible to anyone in the area on foot or driving in a car was sponsored by an all female law firm of Fetman, Garland & Associates, Ltd. The originator, Corri Fetman, told the local news’ station, “Law firm advertising is boring… Everything’s always the same. It's lawyers in libraries with a suit on and the law books behind them. They don’t say anything. What, I should hire you because you have a law degree? C’mon. So we wanted to try something different.” 

It should be noted that the law firm specializes in family law and divorce. It wasn’t long before the city of Chicago decided to remove these tasteless ads from the billboards around town due to pressure from the media and other city organizations. In a tasteless way, this group of lawyers tried to drum up business by disrespecting the sanctity of marriage and targeting those who might not be so happy in their marriage. Of course, the first place this classless group of attorneys go to emphasize their point is in the bedroom. In case they haven’t noticed, marriage is a lifelong investment, not a one night stand. 

The ad implies that everyone has a right to be happy and why should anyone continue in a relationship that is not working out sexually? Love is the essence of marriage, not lust. Divorce in this country is high enough without witnessing such trashy target marketing like this. The fact is that most couples who are struggling through their marriage and contemplating divorce are not feeling good about themselves at all. We’ve all known couples who have tried to salvage their marriage through counseling, some successful and some not. This type of ad campaign could have jeopardized a shaky marriage that was on its way to recovery, who knows. If you want to market your product and you have a particular target area, do it with integrity and respect towards the customer and it will pay dividends. 

Do you find a billboard advertising Divorce in such a manner to be unethical or simply an act of allowable free speech? 
