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RUNNING HEADER: ADVERTISING, CREATIVE, AND MEDIA STRATEGIES
Advertising, Creative, and Media Strategies
Advertising, Creative, Media, Strategies


With the assistance of AA Resort Advertising Firm, Baderman Island will achieve outstanding representation to its target market. A plan will be created with the use of creative advertising and media strategies to enhance Baderman Island’s image. AA Advertising will design a plan with a focus on the family. Creative techniques will be used to convey the message in an enticing manner. A positioning statement will be created that will leave a positive message in the minds of the customers. A message platform will also be established to communicate the Island’s message by several means. AA Advertising will also use its expertise to exhaust every means of advertising media to catch the eye of the public.
Baderman Island – Short Analysis

AA Resort Advertising Firm is developing a plan that addresses the advertising, creative, and media strategies for Baderman Island Resort.  To be sure that the needs of our clients are fully satisfied, AA Advertising focused on the unique selling points the island resort has to offer along with the resort’s marketing situation.  AA Advertising has found that Baderman Island’s strengths are its dedication to fulfilling the desires of their customers with a uniqueness focused on families.  The island caters to families by offering simple reservation processing and family packages designed to please all members of any size family.   AA Advertising will design an advertising plan that clearly defines Baderman’s unique dedication to satisfying the families and sell them using the island’s other unique qualities, including its profound beauty, the five spectacular restaurants, and diverse recreational activities.  As a resort island, potential customers can easily view Baderman as a resort that caters to adults and businesses for meetings.  It is not too often that a resort is known to cater to the family.  AA Advertising realizes this marketing situation as a specialty and will develop this as a marketing potential in Baderman’s favor. 

Target Audience – Analysis

To have an effective advertising plan, AA Advertising will design the advertising plan for Baderman Island promoting the unique specialties it has to offer in a manner that addresses its target markets.  The demographics that will benefit from the advertisement include two parent families of varying sizes.  The parents will range in age from 25-50 with children between the ages of 5-18.  The psychographic characteristics will focus on families in which both parents work.  The families generally carry a heavy load of responsibilities with their jobs, and are committed to other activities such as sports, and extracurricular activities their children are involved in.  These psychographics describe the families that yearn for the rest and relaxation a resort island can offer, without excluding their children.  The parents are dedicated to their values, being hard-working and devoted to the development and future of their children.  AA Advertising will be sure to focus the advertising campaign on the target audiences that incorporate these values and characteristics in their lifestyles.  

Creative Strategies
Creative strategy is the way to convey the message in an attractive manner for developing the organizations’ market as well as its reputation. Different creative strategies will be used to develop a campaign (Anyanwu, 2009).
Creative Pyramid Strategy: Will follow the following five steps: 

1. Attention: In this step of creativity, customer’s psychological perception will be focused. A headline will be prepared according to the perception of customers.  Creative ideas will be used to attract customer’s attention (Foerster & Kreuz, 2007).  In this manner, headlines, print media found in newspapers and magazines, broadcasting media like radio, television, etc. will be used for gaining the profit of customer’s attention toward organization mind (Foerster & Kreuz, 2007).   

2. Interest: In this step of creative pyramid strategy, creativity will be developed to increase customer interest as well as maintain their attention toward Baderman Island.  Effective situations like dramatic situations, cartoons and story will be also used to develop campaigns (Foerster & Kreuz, 2007).   

3. Credibility: In this step, we will be comparatively showing off what Baderman Island has to offer in terms of fulfilling customer needs (Anyanwu, 2009).

4. Desire: In this step, focusing on the enjoyable conditions found at Baderman Island will be given to achieve desire among the customer (Foerster & Kreuz, 2007).

5. Action: In this step of pyramid, focus will be given on motivation to the customers in terms of taking some actions in response to the developed campaign (Anyanwu, 2009).

 Differentiation strategy will be used as a creative strategy. In this strategy, message content of the campaign will be developed in a differentiated manner. Use of rationale appeal will be followed to make a difference.  

Positioning Statement

Positioning refers to the action of Baderman Island, which AA Advertising will use for designing and differentiating the Island’s fantastic attributes, creating a positive image in the target audience’s mind. In positioning, criteria will be set for attaining target customers’ attention (Luther, 2001). The outcome of positioning will point toward achieving successful customers’ attention toward what Baderman Island has to offer.  The positioning statement is a direction that follows Baderman Island’s brand name as well as products. 

Through the use of a positioning statement, a unique image of the particular brand will be developed to increase the Island’s position in the customer’s mind in a positive manner. The positioning statement includes brands and addresses customers and their value proposition. To communicate Baderman Island’s brands among target markets, the following contents will be used:

· Target Market: In this statement, the AA Advertising will describe the Island’s target market. We will also describe the market segment and target market (Luther, 2001).

· Frame Of Reference: We will discuss brand of product in this statement (Luther, 2001).

· Point of Difference: We will focus on the difference of one product from another in this content (Luther, 2001).

· Reason to Believe: In this statement, we will describe its product strong points, giving the customer reason to accept the product (Luther, 2001).

· Positioning Statement: “Our product will be based on innovative technology and will meet the requirements of the people in a differentiated manner”. 

Message Platform
Baderman Island’s message platform is family fun at an exotic resort.  Its call to action is to use advertising and word of mouth advertising to convey to the interested public what Baderman Island has to offer to families looking for fun on an island vacation.  This message platform would not be construed as brand building. Baderman Island is a resort, a company working to reach a targeted market with various components of what the company can offer.

Baderman Island’s platform is to advertise the activities and amenities that will entice a family to choose the resort as their family vacation destination.  Incorporating the island experience with a family focus will help Baderman Island display images that will appeal to potential customers and show what the island has done and is doing to accommodate any guests.


Building Baderman Island into a household name requires understanding the target market and how the target market will respond.  Baderman will work to develop future strategies that have been built from past successful strategies to display a resort that focuses on family fun.

Media Objectives and Strategies


Baderman Island will use television and radio advertisements to reach their target market.  The strategy is to reach families when they are together to allow the family to discuss the advertisement.  The objective is that when families are together they can discuss what about the advertisement makes them want to visit Baderman.  


Families watch television together and hear advertisements on the radio when driving together in the car.  If the parents are distracted because they are driving or something is going on within the household that would prevent a parent from hearing the advertisement, there are still children who will hear the message or see the fun offered.

The television commercials could feature families participating in activities at Baderman Island.  This would give the family a visual of what there is to do at the resort.  The radio advertisement could have voiceovers of different members of the family discussing what activities to participate in or what activities they have participated in and how much fun they had while participating.  The strategy behind these advertisements is to give the family substance to discuss.  The objective is to entice the family into vacationing on the island.

Define and Defend 

When dealing with Baderman Island we decided to take the in-house route of advertising. The reasoning for this is to obtain total control of the advertisements. This in-house service works internally and provides a kind of advertising administrative center with staff that coordinates and directs advertising efforts to outside services. We will design, print, and promote Baderman Island all within our agency. We believe in ensuring and providing the best results to our consumers, and we believe that the only way to obtain this goal is to work within our own facilities with our own highly trained professionals. With AA Advertising Firm our goal is to make advertisements stand out, be more affordable, and pleasing to all of our clients. We will aid Baderman Island in becoming a well-known and established vacationing spot with our creative professional marketing materials. When it comes to our promotional efforts, AA Advertising Firm is the only agency to trust. 

Baderman Island will be the top vacation spot for the family. Families both large and small will find its every desire as the vacationer’s dream on the confines of this island. With the use of AA Resort Advertising Firm, Baderman Island will achieve critical exposure to the public. With their creative strategies, product positioning ideas, media objectives and strategies, AA Advertising will ensure that Baderman Island is and always will be the dream vacation getaway for the entire family.
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