ALSO I DOWNLOADED MY COURSE & ATTACHED IT TO EMAIL.

I have to choose an organization to write about for this class. I think Wal-Mart would be a great organization to write about? If you have any suggestions that would make this process easier I’m fine with your suggestion.

Below is more information for Module 1.
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Introduction to Marketing 
When you hear the word "marketing," what is the first thing that comes to mind? Most people think "advertising," but most people are wrong.  It's a common misperception that advertising equals marketing, but it's just not true.

The fact of the matter is that while advertising is an important—and very visible—marketing tactic, it's only a small part of the marketing process.

Successful marketing depends on the critical first step: understanding and defining your market. To help you do it right, Smart Draw made Understanding Your Market the subject of a series of Working Smarter articles. In them, you will learn:

1. How to identify your target market with a Market Focus Diagram  

Introduction to the Fundamentals of Strategic Marketing
 Module 01 explains the fundamentals of Strategic Marketing and hence is the bedrock foundation on which the rest of course rests.  It is essential that the topics covered in this module are understood.  In this module you will examine the following issues: 

What is Marketing?  Unlike say, Hypography, Marketing is a subject many people think they know or understand.  Some people think it's advertising.  Some "selling things".  We'll explore these and other ideas, and try to develop a common understanding of what it is we're talking about when we refer to "marketing".

 What is a market and how does one identify who is in one?  It might seem like a simple question with a simple answer, yet in fact it is neither simple nor, oftentimes, easy to apply.  Yet it is important to know who is in, and who is out of, the market for our products, and how those numbers have been and will be changing over time.  Two good reasons for this are that how many people we identify as being in a market affects our potential profitability.  It also determines who we're competing against.  But we want to understand our current or potential customers for other reasons than those, so...

 How do people decide what to buy?  As you might guess the answer isn't "they do what marketers tell them to do" and in fact there's no one simple answer to this.  However, we'll explore one framework for understanding buying behavior and you're encouraged to consider using this in your Module01 case.  The fundamental idea here is not to teach you all there is to know about buying behavior, but rather to give you a sense of how a model of consumer buying behavior can be used to help marketing managers in developing more effective marketing strategies.

 What is a marketing strategy?  Simply put, a marketing strategy is the choice of the people to whom our offering is made and the combination of the elements a firm controls as part of its offering - who we're going to serve and how we're going to serve them, (and at what price/cost to them).  In this module we'll examine this idea, and some of the options organizations have in developing marketing strategies, and we'll explore the basic analyses we might undertake to help develop a strategy: analyzing the marketing environment, the markets we serve or might enter, the competition and whether we have or can develop a "competitive advantage".  In subsequent modules our focus shifts to examining in more detail the controllable elements.

As you can see there is a lot to cover in this module, but a good grounding in these topics will give you a strong foundation for the remainder of the course.

 Learning Objectives
 Upon successful completion of Module 01 of MKT501, you will be able to:

 Explain fundamental marketing concepts such as "marketing", "marketing strategy", "segmentation", "targeting", and "positioning". (CASE & SLP)

Explain a model of buying behavior and how this can be used to analyze and develop marketing strategies. (CASE)

Define a market. (CASE & SLP)

Explain what kinds of analyses must be undertaken in order to develop a marketing strategy through their application. (CASE)

Evaluate competition: determine competitive strategies, and assess market position. (CASE & SLP).

Segment a market using appropriate criteria. (CASE & SLP).

