Pinnacle Fitness Strategy for Revenue Growth
Pinnacle Fitness is a regional manufacturer of high end exercise equipment.  Pinnacle has many regular customers who use the Pinnacle-branded credit card.  As one of the goals of their strategic plan, senior management has set a goal of growing revenue by 20% over the next two years.  The company recently started archiving data on their credit card customers.  An analysis of the data provided the information below.
The Senior Analyst in the Finance and Accounting group was given the following information about Pinnacle customers and instructed to work with Marketing to develop a revenue growth plan.  A sample of 250 credit customers was drawn with data on the following five variables:

1. LOCATION (Rural, Urban, Suburban)

2. INCOME Total Household Income

3. SIZE (Household Size, meaning number of people living in the household)

4. YEARS (the number of years that the customer has lived in the current location)

5. CREDIT BALANCE (the customers current credit card balance on the store's credit card, in $).

NOTE:  You must use Minitab for all analysis in this project.
Project Part B: Hypothesis Testing and Confidence Intervals
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NOTE:  You must use Minitab for all analysis in this project.
Before Pinnacle Fitness began archiving their own data, about seven years ago, they commissioned an outside firm to do a study of the Pinnacle credit card customers.  The firm’s report concluded the following:

· The average household income is less than $65,000.

· The average household size is 3.5.

· The average years in residence is 8 years

· The average credit balance is $4,752.
Formulate null and alternative hypotheses for each of the statistics provided by the Pinnacle consultant.  

Treat their statistics as population values to be tested.
Write a summary of your findings and discuss how the customer base (population) may have changed in seven years.  

What do these changes mean for Pinnacle’s marketing strategy?   How can Pinnacle capitalize on the analyst’s findings?
· All DeVry University policies are in effect, including the plagiarism policy.
· Project Part B report is due by the end of Week 6.
· Project Part B is worth 100 points.

