PART TWO
Advertising Elements

Take a look at the following website, which lists 30 creative prints ads from around the world. http://www.graphicdesignblog.org/latest-creative-print-ads/
Additionally, view the following Top Ten Viral Ads of All Time (According to Advertising Age, 2010)

Top 10 Viral Ads By Unique Views

1. Blendtec – Will It Blend – In-house: 134.2 million views  http://viralvideochart.unrulymedia.com/youtube?id=lAl28d6tbko
2. Evian – Live Young – BETC Euro RSCG: 103.9 million views  http://www.campaignlive.co.uk/thework/917313/
3. Old Spice – Responses – Wieden & Kennedy: 57.1 million views  http://www.youtube.com/watch?v=nFDqvKtPgZo&list=PL250A41DEC002182B
4. Pepsi – Gladiator – AMV BBDO: 46.7 million 

http://www.splendad.com/ads/show/1163-Pepsi-Gladiator
5. Microsoft – Xbox Project Natal – World Famous: 42.7 million views http://www.youtube.com/watch?v=p2qlHoxPioM 

6. Dove – Evolution – Ogilvy & Mather: 41.1 million views http://www.youtube.com/watch?v=iYhCn0jf46U&feature=player_embedded
7. T-Mobile – T-Mobile Dance - Saatchi & Saatchi: 35.5 million views http://www.youtube.com/watch?v=B9Vu6cpgHAc
8. Doritos – Crash the Super Bowl 2010 – Goodby Silverstein & Partners: 34.2 million views

9. Old Spice – Odor Blocker – Wieden & Kennedy: 34 million views

10. DC Shoes – Gymkhana Two – In-house: 32.9 million views  http://www.youtube.com/watch?v=HQ7R_buZPSo
Choose 3 print ads and 3 videos to analyze. In a 3 page essay, describe the elements of advertising such as color, resolutions, copy, headlines, taglines, and messaging that enhance and/or detract from the advertisement.  Compose an essay with an introduction, headings and a conclusion.  Include screen shots of the advertisements you are examining and describing.  Make 
comparisons if necessary.  Support your opinions with 3-4 scholarly references.
