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#5 Secondhand Smoke Kills 600,000
People a Year: Study
Secondhand smoke globally kills more than 600,000 people each year, accounting for 1 percent of all deaths worldwide, according to a new study. . . .
Researchers estimated that annually secondhand smoke causes about 379,000 deaths from heart disease, 165,000 deaths from lower respiratory disease, 36,900 deaths from asthma, and 21,400 deaths from lung cancer.
Children account for about 165,000 of the deaths, according to the researchers. . . .
The study found that 40 percent of children and 30 percent of adults regularly breathe in
secondhand smoke. Nationally, secondhand smoke causes 46,000 deaths from heart disease each year. . . .
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To the list of public goods we could add snow removal, the administration of justice
(including prisons), the regulation of commerce, the conduct of foreign relations, airport
security, and even Fourth of July fireworks. These services—which cost tens of billions of
dollars and employ thousands of workers—provide benefits to everyone, no matter who
pays for them. In cach instance it’ technically impossible or prohibiively expensive to
exclude nonpayers from the services provided.

Underproduction of Public Goods. The free riders associated with public goods.

upset the customary practice of paying for what you get. If I can get all the national

defense, flood control, and laws I want without paying for them, I'm not about to com-

plain. I'm perfectly happy to let you pay for the services while we all consume them. OF

course, you may feel the same way. Why should you pay for these services if you can R S

consume just as much of them when your neighbors foot the whole bill? It might scem ‘l:h"ﬂp;‘cﬂﬁng“pgfw

selfish not to pay your share of the cost of providing public goods. But you'd be better

offin a material sense if you spent your income on doughnuts, letting others pick up the ~ FIGURE 4.2

tab for public services. gm;:'wod"dio" of Public
0ods.

PRIVATE GOODS (s per time perioc)

Because the familiar link between paying and consuming is broken, public goods can't
be peddled in the supermarket. People are reluctant to buy what they can get free. Hence,  Suppose point A represents the
if public goods were marketed like private goods, everyone would wait for someone else  optimal mix of output, that is, the
10 pay. The end result might be a total lack of public services. This is the kind of dilemma  mix of private and public goods
Robert Heilbroner had in mind when he spoke of the market's “deaf car” (see quote at the ;’:‘ maximizes ”‘*’Yfl :ﬁ"ﬂ'z
beginning of this chapter). ause consumers won't deman:
‘The production possibilities curve in Figure 4.2 illustrates the dilemma created by public ~ PUrely public goods in the market-
place, the price mechanism won't
goods. Suppose that point A represents the optimal mix of private and public goods. I’ the
f goods and o d sel. £, fo k d reflected allocate so many resources to their
‘mix of goods and services we'd select if everyone’s preferences were known and reflect production. Instead, the. market
in production decisions. The market mechanism won'tlead us o point 4, however, because il tend to produce a mix of out-
the demand for public goods will be hidden. If we rely on the market, nearly everyone will  put like point 8, which includes
withhold demand for public goods, waiting for a free ride to point 4. As a result, we'll get fewer public goods (OF) than Is
a smaller quantity of public goods than we really want. The market mechanism will leave  optimal (05).
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