The Fun Learning and Toy Company, is developing a new line of educational games for preschoolers. Ralph Peterson is the Manager of Product Development for this proposed series of educational games.

Historically, the games and toys have been created, child tested, produced and marketed in a linear fashion. Because the company's traditional marketing strategy has not produced the stellar results predicted by the advertising agency, it was determined that a new approach be incorporated. The increasingly competitive market, combined with a tight economy and shrinking market share, caused him to rethink this historic method.

Ralph believes that the designing and testing of the games should be concurrent activities. Any prototypes which are not highly desirable to the test group of children will not proceed beyond the preliminary design phase.

In an effort to ensure the success of the proposed new product line, Ralph has engaged your services. You are Dr. Dee Walton, a renowned child psychologist. Your responsibility is to study habits of the children in the testing group and to make recommendations on making the games more engaging for the children.

You tell Ralph that to design toys and games which will have greater appeal to young children; he and the members of his workgroup need to have an improved understanding of early childhood cognitive thinking and development. You advise Ralph that this will require all of them to have a better working knowledge of the following topics:

· Biological influences of psychology 

· The distinction between sensation and perception 

· Comparison of learning types 

· Personality traits 

· Common psychological disorders 

· Social behavior and its influences 

· Games which experiment with techniques for improving memory 

