SUPERIOR   LIVING,  INC IS A PRIVATE DOMESTIC PRIVATE MANUFACTURER OF HOME FURNITURE  WHICH RUNS 3 DIVISIONS:
1. SALES

2. MARKETING

3.    MANUFACTURING PERSONNEL
LIST THE ADVANTAGES OF COST VERSUS REVENUE OF THE LUXURY DEPT VERSUS THE OTHER DIVISIONS:  SALES, MARKETING, AND MANUFACTURING PERSONNEL/AND ITS 6 PRODUCT LINES:  
1.  OUTDOOR PATIO   
2.  LUXURY     
3.  DURABLE    RENTAL   
4.  CHILDREN FURNITURE   
5.  RARE WOOD    
6.  SPACE SAVER.   
LIST   THE FOUR PRIMARY FINANCIAL STATEMENTS USED FOR A PRIVATE DOMESTIC U.S.  MANUFACTURER (SUPERIOR LIVING, INC) WHO TARGETS US CONSUMERS AGES 21 – 54.
WHAT DOES EACH FINANCIAL STATEMENT MEASURE
DISCUSS IN DETAIL THE LINKAGE BETWEEN THE FOUR PRIMARY FINANCIAL STATEMENTS

EXPLAIN THE PERFORMANCE METRICS 
EXPLAIN WHAT EACH OF THESE FOUR PRIMARY FINANCIAL STATEMENTS TELLS US
EXPLAIN HOW DATA IS COLLECTED TO DEVELOP FINANCIAL STATEMENTS

LIST WHY CERTAIN INFO/KIND OF DATA IS ON EACH   STATEMENT AND WHY WOULD THAT PARTICULAR INFO WARRANT BEING   

COMPARE THE MARKET FOR FURNITURE TARGETED FOR AGES 21 – 54 IN THE US AND EXPLAIN WHY 
HOW SHOULD THE IT AND /ON OTHER ASSIGN
