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Introduction:

Olive oil is extremely useful for the human body. It is a mono-saturated fat which decreases low density Lipoprotein (LDL) cholesterol that is responsible for heart diseases. It is a good source of Vitamin E that is a natural antioxidant and Vitamin K that has an important role in blood clotting. It is easier to digest as compared to the other fat. The advantage that is offered by olive oil over the other products of its kind is that it has a higher shelf life.
                   As more and more peoples are getting conscious about their health therefore, the company is planning to introduce a new product based on olive oil. Before introducing the new product in the market company wants to do a market research. This research proposal involves the objectives, methodology used that is related to this issue.

Research objectives:

The objectives behind this market research proposal are as follows:

1. To estimate the domestic use of olive oil.

2. To identify the competitors that is expected to be faced.
3. Promotional platforms that is required for acquiring the product.

Research approach:

The approach which we would use to perform this market research involves both qualitative and quantitative techniques. This approach would help us to identify:
1. How many households are currently using Olive oil?

2. What is the main use of olive oil?

3. What are the current prices charged?

4. What are the bottle sizes?

5. What are the promotions that are currently used?

6. Who should be the target?

Qualitative research:
Qualitative research used would help to identify the factors that could spoil the olive oil, place where the olive oil could be kept safely, current use of olive oil, division of customer on the basis of consumption.
Quantitative research:

Quantitative research would be conducted by the help of telephonic interviews that are based on the following sample questions:

1. Do you use olive oil?

2. Are you aware about the benefits of olive oil?

3. What is the average monthly consumption?

4. Are you happy with the current price of olive oil?

5. What are the other changes you required in the packaging and pricing of olive oil?

Division of activities:

	Activity
	Expected duration required for completion

	Identifying research objective
	2 days

	Staff selection
	7 days

	Qualitative research
	7 days

	Quantitative research
	5 days

	Analysis (cost etc.)
	2 days


Analysis:

The time required to complete the entire market research is 23 days.
The expected cost that would be involved in this market research would be around $20,000.

Conclusion:

This market research proposal would help in identifying the expected cost and time that would be involved in completion of the market research. It also helps in making a rough estimation of all the problems and activities that are associated with the introduction of new olive oil product in the market.
